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II. Bamboo Living Mission/Vision
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Bamboo Living Mission/Vision
Protect and Restore

In 1995, David Sands and Jeffree Trudeau founded 
Bamboo Living to protect and restore the Earth’s forests 
by adapting bamboo for Western building practices 

bamboo grows incredibly fast
bamboo is a grass species that 
when harvested sustainably, the 
same plant renews itself for many 
decades
bamboo is flexible and resilient, 
bamboo has performed well  in 
hurricanes and earthquakes



Bamboo Living Mission/Vision
from reforestation to carbon sequestration

-For wood frame BC44: 0.0138 acres/sqft x 1000 sqft = 13.77 acres of a Loblolly pine forest in SE USA are needed for a 1,000 sqft BC44. at 500 board feet per acre 
per year. That means that those same 13.77 acres can produce enough wood for one 1,000sqft BC house every year. if the forest is sustainably harvested at a rate of 
500 board feet per acre per year.
-For bamboo BC44: 0.0019 acres/sqft x 1000 sqft = 1.9 acres of bamboo are needed for a 1,000 sqft BC44. This means that those same 1.9 acres can produce 
enough bamboo for one 1,000sqft BC house every year. If the bamboo forest is sustainably harvested at a rate of 960 poles per acre per year.

We were initially motivated by the efficiency in land and forest resources



confidential

Bamboo Living Mission/Vision
from reforestation to carbon sequestration

Average wet weight of culm is 25kg.  13 kg weight x 50% = 6.5kg Carbon x 3.67 = 23.85 kg CO2e which is 52.5 lbs CO2e per pole.

82 lbs CO2e in culm, leaves, branches, rhizome mat and fine roots.



Brava Casa



In 2004 
Bamboo 
Living 
became the 
first 
company in 
the world to 
gain ICC-ES 
certification 
for structural 
bamboo



VS

In 2005
Bamboo 
Living 
buildings 
withstood
multiple 
173mph 
hurricanes



One House Can!

Bamboo Living Factory Vietnam



One House Can!

Bamboo Living Factory Vietnam



17 years of construction
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the cultural creative 2001

Cultural Creatives hunger for a deep change in their 
life that moves them in the direction of less stress, 
more health, lower consumption, more spirituality, 
more respect for the earth and the diversity within and 
among the species that inhabit her.

Cultural Creatives are a growing number of people who 
want to see deep, integral change in the cultures that 
have evolved in industrialized nations. 

Cultural creatives seek new ways to work and learn 
together.

Cultural Creatives are radically uncertain about what 
happens next, but answer the call to be in service to 
the world, and in service to this emergence of a new, 
integral culture.

Green Construction
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natural marketing institute: the LOHAS consumer

Green Construction
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natural marketing institute: the LOHAS consumer
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Green Construction

Presenter
Presentation Notes
2009 was a tough year for the building industry. Yet green building has been a rare bright spot, according to a new report. Engineers and architects may want to take note of the following emerging trends.

During the first 11 months of the year, construction spending in the United States amounted to $868.9 billion, 12.7 percent below spending in the same period in 2008. The dismal housing market had a rippling effect that affected not only homebuilders, but also cement companies, truck manufacturers and thousands of small businesses that cater to contractors and construction firms.




Green Construction
the size of the market

Source: Booz Allen Hamilton for the USGBC 2009
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what is green? 
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what is green? 

Presenter
Presentation Notes
Originally, an imported idea from the UK The Soil Association, the US became a conglomerate of independent certifiers from 1970-2002. This caused massive consumer confusion. What is organic? WHich standards are correct. The advent of the USDA 2002 uniform code boosted the industry into double digit growth and provided the consumer with reliable data which validated the premium they had agreed to pay. 
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Green Construction
green scorecard concept

CARBON AND CO2e FACTS                                           

LAND/FOREST CONSERVATION SCORE                                

FUTURE HOME scorecard

CARBON FOOTPRINT (TONS)

CO2e STORAGE (TONS)

PER ACRE YIELD

LEED POINTS (GREEN BUILDING COUNCIL SCORE

TOTAL CO2e IMPACT (TONS)

CARBON IMPACT SCORE                                           

iBUILD
GREEN

FACTS

SOCIAL RESPONSIBILITY SCORE

ENERGY CONSERVATION

BAMBOOBAMBOO



1. The smart grid and connected home. 
2. Energy labeling for homes and office buildings.
3. Increased use of building information modeling (BIM) software. 
4. Buy-in to green building by the financial community. 
5. "Right-sizing" of homes.
6. Proliferation of eco-districts.
7. Water conservation gains.
8. Carbon calculations of building materials and processes.
9. More net zero energy buildings.
10. Continued demand for sustainable building education. 

Sean Penrith, executive director of the Earth Advantage Institute,
a non-profit based in Portland that certifies green buildings

Green Construction
Where It is Headed

http://www.earthadvantage.com/


Green Construction
what does the green home buyer want?

a safe community with 
shared values
food centered
more experiential, less 
material
new urbanist lifestyle



Our Agenda

At Bamboo Living we believe in democratizing the cost of green building 
- the stakes are high, and the ultimate costs are far greater than the cost of the 

building materials 

-it is not a question of if we can build green. it’s a question of how    

-it is possible to make building green possible for every family’s income level  

-to get there we must combine best practices, optimum efficiencies, science, 
technology, innovation, but most importantly, visionary leadership. 

the cost of building green and

Democratizing Green



II. Bamboo Living Mission/VisioThe Bamboo Living Agenda
From the spirit of bamboo to the future of bamboo
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small is beautiful
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Next Steps:

Our BIG idea
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thanks!
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